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Jordan Tourism Board North America

Cooperative Marketing 2017
Company details

	Tour operator name
	

	Mailing address
	

	Contact name
	

	Job position
	

	Telephone
	

	E-mail
	

	Website
	

	Membership of Tourism Associations & Consortiums
	 


Company background

	How many years in business (overall)?
	

	How many years selling Jordan?
	

	Preferred Distribution channels: 
	


Jordan presence in brochure

	Name of brochure
	

	Periods 
	

	Other Middle East destinations in brochure
	

	Best selling ME product / destination
	

	Best-selling Jordan-only product & Number of nights 
	

	Number of pages dedicated to Jordan only
	

	Number of pages dedicated to Jordan as part of multi-destination
	

	Airline/(s) used to Jordan
	

	Name of Jordan inbound Operator
	

	Actual number of clients/Pax, groups, FIT’s to Jordan and the number of bed nights:
	PAX

Groups

FIT’s

Total Bed Nights

2014
2015
2016


	Forecasted number of Clients/pax, groups, FIT’s  and bednights to Jordan 
	PAX

Groups

FIT’s

Total Bed Nights

2017 Forecast

2018 Forecast



Proposed Joint Activities
· Joint Marketing Activities (E-blasts, Direct Mail, Webinars, In-House Sales, Joint Promotions, etc…)
	Description of activity
	Circulation/ Distribution
	Target audience


	Timing
	Cost to tour operator
	Cost to JTBNA

	
	
	
	
	
	

	
	
	
	
	
	


· My Jordan Journey Consumer Digital Marketing/Social Media Campaigns
	Media title & type


	Proposed Activity 
	Ad size 


	Dates
	Cost to JTBNA
	Cost to tour operator

	www.MyJordanJourney.com
	
	
	
	
	

	Joint Facebook campaigns (Sweepstakes, Community Management, Twitter Talks, Facebook Chats…)
	
	
	
	
	

	Consumer e-newsletter (Jordan Itinerary inclusion)
	
	
	
	
	


· Advertising (Online, Print, Other)

	Media title & type
	Circulation & Distribution 
	Ad size 


	Number and dates of insertion /(s)
	Cost to tour operator
	Cost to JTBNA

	
	
	
	
	
	


· Trade Show (Consumer / Travel Trade) 
	Event
	Target audience


	Date
	Cost to tour operator
	Cost to JTBNA

	
	
	
	
	


· Familiarization/Educational/Inspection Tours
	Description of Group
	Timing
	Cost to tour operator
	Cost to JTBNA

	
	
	
	


Summary

	How many extra bed nights as a result of the promotion?
	
	
	

	Total cost to JTB for partnering in the promotion
	 
	
	


Additional Notes/Comments/Information:

	


Click below for more information and latest news!
Research Webinar page
Coop Marketing
FAM Tours
Sample Itineraries
Brochures 

#LearnJordan
www.Facebook.com/MyJordanJourney 
North America Webpage: www.MyJordanJourney.com  

Twitter: @JordanNorthAm, @VisitJordan

Instagram: @MyJordanJourney, @VisitJordan

Mexico Website: www.VisitaJordania.com.mx   
Thank you for your time, we look forward to our partnership in 2017!
Jordan Tourism Board, North America

1420 Beverly Rd Suite 203, McLean, VA 22101

T: 703-243-7404

Toll Free U.S:  877-733-5673

Toll Free Canada: 866-416-1686

         Please contact samer@visitjordan.com for additional information

Partner Signature: ____________________


           Jordan Tourism Board North America Signature: ____________________
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